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MESSAGE FROM THE PRESIDENT

2015 was another successful year; the recreational
boating industry across BC remained strong, our
membership grew and we continued to sharpen our
vision and increase our impact on behalf of our members.
As reported at the Annual General Meeting last April, we
have moved our year-end from December 31 to October
31. This enables us to have our year-end financial review
completed in time to host our Annual General Meeting
(AGM) at the Vancouver International Boat Show where
the majority of our members are already present. Our
new year-end is reflected in this year’s financial
statements, which show 2015 as a ten-month year due to
this adjustment.
At last year’s AGM, we also reported a third consecutive
loss in our operating budget and we made a commitment
to the membership to balance our books moving forward.
This was an area we focused on in earnest this year and
I am very pleased to report that we have ended 2015 in a
positive financial position.
Throughout 2015 we invested in a visioning process
and supporting market research to confirm our strategic
direction and ensure the membership was aligned with
our vision moving forward. Grounded in the belief that
more people on the water is good business, Boating BC’s
broad vision is to ensure everyone in our province feels
excited and confident to enjoy the magic of being on the
water in BC. Our plan will focus on five pillars: promoting
boating, member (industry) support, providing access to
expertise for boaters and members, promoting
responsible boating and sharing the camaraderie of
boating on and off the water. You will see this work come
to life in 2016 as we increase our public outreach and
strengthen our industry’s voice through a new
communications plan.

As always, government relations has been a primary area
of focus. This year’s watershed election and the recent
appointment of our new Liberal government limited our
federal interaction; many of our standing meetings were
cancelled and issues currently in negotiation put on hold.
We look forward to working with the new administration
and are optimistic about their position on issues facing
our industry.
In January we hosted the 53rd Annual Vancouver
International Boat Show which, despite a small drop in
attendance, was a great success in exhibitor’s sales.
Typically we would report on the annual Boating BC
Conference in this Annual Report, however, due to our
new-year end, the 2015 conference landed in fiscal
2015-16 and will be reported on next year.
From 2014 to 2015 we saw an increase of 19% in
membership. Our sector groups continue to grow with the
official establishment of our Marina Trade Sector Group,
which already has 32 members. Our BC Bareboat Charter
sector group changed their name to the Association of
Bareboat Charters and Sailing Schools and grew from
four to six members, while our BC Yacht Brokers sector
group has remained strong at 35 members.
We are fortunate that growth in our industry in BC has
outpaced the rest of the country, and projections for 2016
remain strong. Thank you for your continued support of
Boating BC – we’re looking forward to another successful
year!

Don Prittie
President
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2015 BOARD OF DIRECTORS
EXECUTIVE
Don Prittie, President
Canoe Cove Marina

TRADE SECTOR GROUP REPRESENTATIVES
Lawrence Fronczek, BC Yacht Brokers Association
Specialty Yacht Sales

Michael Short, First Vice President		
Vancouver Marina

Ian MacPherson, Association of Bareboat Charters &
Sailing Schools
Nanaimo Yacht Charters & Sailing Schools

Ian MacPherson, Second Vice President
Nanaimo Yacht Charters & Sailing School
DIRECTORS AT LARGE
Brendan Keys
GA Checkpoint Yamaha
Paul Mendham
Navis Marine Insurance Brokers

Michael Short, Marinas
Vancouver Marina
STAFF
Lisa Geddes, Executive Director			
Kaylee Jerez Torruco, Administrative & Marketing
Coordinator				

Morley Munro
Canmar Yacht Sales
Andy White
Mercury Marine
Martin Paish
TopSea Services
Mike Hudson
Port Boat House
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GOVERNMENT + INDUSTRY RELATIONS
Boating BC is highly committed to representing our industry to all levels of government, and networking with industry partners
across the county with whom we share common goals. In 2015 government relations were interrupted due to the federal
election and appointment of our new Liberal government. Issues we had tabled that were in negotiation, such a derelict and
abandoned vessels, were put on hold until the new administration is brought up to speed and the 2016 meeting dates
confirmed.
That said, we were active in a number of issues including sewage disposal, tide and current tables, the Recreational Boating
School Standard and the BC Assessment Marina Reassessment Project.
In addition, we continue to work closely with our national partners to raise the profile of our industry and to collaborate on
common projects. There are a number of new initiatives in development that we look forward to bringing to market in the
next few years.
Boating BC sits on the following government and industry committees:
CANADIAN MARINE ADVISORY COUNCIL (CMAC):
CMAC is a national event hosted bi-annually in Ottawa by
various federal government agencies including Transport
Canada, Department of Fisheries and Canadian Coast
Guard.
PACIFIC REGIONAL BOATING ADVISORY COUNCIL
(RBAC):
RBAC complements the National Recreational Boating
Advisory Council, which is chaired by the Director
General, Transport Canada Marine.

PACIFIC COAST MARINE ADVISORY REVIEW PANEL
(PACMAR):
PACMAR liaises with Canadian Coast Guard and other
Government agencies on matters related to safety of life,
protection of property and the marine environment on
the Pacific Coast of Canada on behalf of commercial and
recreational marine users.
NATIONAL MARINE MANUFACTURERS ASSOCIATION
(NMMA):
A member of NMMA, Boating BC works collaboratively
on national initiatives and issues with regional partners
across the country. NMMA leads Discover Boating, which
works to promote the boating lifestyle and increase
participation in boating across Canada. In addition to
Boating BC’s financial contribution, we hold two seats on
Discover Boating Canada’s Board of Directors.

						2015 Boating BC Annual Report 					

3

GRANTS + SPONSORSHIPS

“Thank you to Boating BC for helping to make this event
special for our fellow boaters.”
				

- CPS, Pacific Mainland District

Boating BC invests in grants and sponsorships to promote and
improve boating interests in the province. Financial support is
made available to not-for-profit organizations that undertake
projects related to education, training, safety, environmental
stewardship and community benefit.

2015 GRANT + SPONSORSHIP RECIPIENTS:

WaterWise Boat Safety Team
Lifesaving Society, BC & Yukon
Branch
$10,000

Victoria Inner Harbour Boat Show
BC Yacht Brokers Association
$7,500

Pacific Mainland District, AGM
Canadian Power & Sail Squadron
$100

The WaterWise Boat Safety Team
traveled across the Lower Mainland,
Vancouver Island and the
Okanagan this year, visiting schools
and boat launches, attending events,
and working with law enforcement
officials and media to educate and
share their critical messages about
safe boating.

The Victoria Inner Harbour Boat
Show is presented by the BC Yacht
Brokers Association. 2015 marked
the 25th anniversary of the show and
saw record attendance and
participation.

An annual event, the Canadian
Power & Sail Squadron, Pacific
Mainland District’s AGM and Change
of Watch is attended by
approximately 100 boaters who are
actively engaged in the community.
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MARKETING + PROMOTIONS
Boating BC’s efforts to become a go-to resource for the
boating public started this year with the Vancouver
International Boat Show. As owners of the show, the
event is a monumental platform for the association to
establish its brand and engage with the boating public.

DISCOVER BOATING

SOCIAL MEDIA
2015 was a record-setting year for Discover Boating with
online users reaching almost one million, an increase of
147%, and 474,000 referrals to manufacturer websites up 80% over 2014!
MEMBERSHIP DRIVE

At the end of 2014, Boating BC entered the digital space
and launched our social media channels. Our online
audience grew throughout 2015 as we amalgamated
the Vancouver International Boat Show and Boating BC
channels. All Boat Show communications on social media
are now broadcast from Boating BC.
In one short year, our Facebook page garnered 3,120
followers and during the 10-month period of fiscal 2015
we hosted over 30,000 visitors on the Boating BC
website.
BOAT SHOW CONTEST

Boating BC hosted a booth at the Vancouver International
Boat Show to promote the boating lifestyle and the work
of the association. Our show promotions included a
contest for a 7-day charter courtesy of Nanaimo Yacht
Charters & Sailing School. The contest was promoted
throughout the show and via social media across the
province, and proved an excellent tool to engage
boaters.

In the summer we ran a direct mail campaign targeted at
non-member businesses across the province. The results
of this campaign were positive as we raised the profile of
Boating BC and confirmed new members as far away as
Prince Rupert, Kelowna and the Sunshine Coast. We will
continue to focus on broadening our membership
geographically to ensure we represent the needs of
industry across the region.
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VANCOUVER INTERNATIONAL BOAT SHOW
In January, Boating BC presented the 53rd Vancouver
International Boat Show at BC Place and Granville Island.
Attendance at the show was down slightly – primarily due
to torrential rain at the Granville Island location. However,
the shows 29,665 attendees proved to be quality
customers for exhibitors who reported excellent sales
throughout the event.

“The sales at this year’s Show were unprecedented
and well exceeded our expectations,” noted Barry
Sherwood of Sherwood Marine Centre. “While the
traffic was a bit slower, we saw a big increase in the
quality of customers. The promotion leading up to
the Show was really well done and we had a lot of
people who came into our dealership with inquires in
the weeks prior to opening day.”

FOCUS ON MARINE CAREERS

Our grads are your
best investment.
BCIT now offers a Marine Mechanic Technician program to
support the growing recreational marine industry.

With the continued need for qualified technicians in our
industry, promoting marine careers is an ongoing priority.
2015 was the inaugural year of the Marine Mechanical
Technician apprenticeship program at BCIT, and Boating
BC invested significant effort in promoting the program to
ensure both intakes in 2015 were well attended.
This ongoing issue for our industry will continue to be a
priority as we move into 2016.

Spread the word or sponsor an apprentice.
bcit.ca/4630appr
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MEMBERSHIP
From July 2014 to July 2015, the number of Boating BC
members grew from 213 to 253.
This encouraging 19% in growth is due in part to the Boat
Show policy implemented in 2014, which requires new
exhibitors to the show to be members in good standing.
In addition, we ran a direct mail campaign this year, which
targeted industry across BC, and we received a very
positive response; our membership continues to expand
geographically across the province.
Effective this year we will track membership as of July
rather than to year-end as it marks the end of our
membership cycle; renewals commence on August 1st.

Boating BC Membership Summary

Regular

2015
(July 31, 2015)
215

2014
(July 31, 2014)
187

2013
(July 31, 2013)
195

Affiliate

19

17

17

Associate

8

1

N/A

Not-For-Profit

11

8

8

TOTAL

253

213

220

BCYBA

35

33

34

ABCSS*

6

4

4

TRADE SECTOR GROUPS

*Formerly BCBCA
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BOATING BC 2015 FINANCIALS
We are very pleased to report that 2015 ended in positive financial position; after posting three consecutive losses, balancing
our books was a prime focus this year. Our efforts to reduce expenses resulted in an office move, a new venue for the annual
Boating BC Conference and an increase in virtual board meetings.
With our new fiscal year-end, our conference falls in 2016, however, we receive the majority of event revenue in 2015 and will
realize the corresponding expenses in 2016. For this transition year, this is balanced out by our loss of Boat Show revenue.
The ten-month transition in 2015 resulted in one less Boat Show payment which is seen in the difference between 2014 and
2015.
With our current membership trajectory, and our many cost reduction initiatives, we expect to maintain a positive financial
position through 2016.

Boating BC Association
Statement of Financial Position, October 31, 2015
2015

2014

ASSETS
Current
$107,246

$ 122,181

561,135

550,787

Accounts + accrued interest receivable

4,792

7,447

Prepaid expenses

4,474

-

-

763

677,647

681,178

546,653

546,653

1.806

795

$1,226,106

$ 1,228,626

$16,436

$ 23,948

776

-

17,212

23,948

1,208,894

1,204,678

$1,226,106

$ 1,228,626

Cash
Term Deposits

GST/HST receivable

Investment in Vancouver International Boat Show
Equipment

LIABILITY
Current
Accounts payable + accrued liabilities
GST Payable

Net Assets
Unrestricted
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Boating BC Association
Statement of Operations, October 31, 2015

2015
(10 Months)

2014
(12 Months)

REVENUES
$ 103,194

$ 167,712

Membership

82,588

73,370

Conference

58,056

59,027

Discover Boating Levy

45,607

47,635

7,916

6,173

375

262

297,736

354,179

$136,212

$ 71,341

-

80,127

Professional Fees + Industry Research

38,973

54,475

Marketing + Advertising

25,776

40,381

Grants + Sponsorships

22,600

38,300

Boating Promotion

21,000

21,000

Rent

11,205

16,047

Meetings

8,184

14,415

Office

7,144

6,904

Bank Charges + Merchant Fees

4,215

3,751

Annual General Meeting

3,311

3,152

Memberships

3,063

1,573

Conference

3,033

75,957

Web Development + IT Support

3,027

4,779

Government Relations

2,260

4,296

Miscellaneous

1,211

-

Insurance

799

2,321

VIBS

195

286

97

1,667

-

111

1,215

302

293,520

441,185

$ 4,216

$ (87,006)

Vancouver International Boat Show

Interest
Miscellaneous

EXPENSES
Wages + Benefits
Administration Fees

Meals + Entertainment
Bad Debt
Amortization

Excess (deficiency) of revenues over expenses for the year
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