2016 ANNUAL REPORT

FROM
THE PRESIDENT
With another whirlwind year behind us, we reflect on 2016 as a year of
positive change and growth. Boating BC has continued on our trajectory to
establish our new name and identity, and to raise the profile of recreational
boating in BC while addressing the needs and interests of our industry.
Last year we invested in a strategic visioning process, which helped us clarify our vision
for everyone in BC to feel excited and confident to enjoy the magic of boating in our
province. This year, we completed the final step of our rebranding process by creating a new
identity that brings our vision to life. You will see this new graphic treatment consistently
applied to all we do; strengthening the profile of our Association and our industry.
With the Boating BC brand work complete, we invested in a new website and member
portal. The website will serve as our ‘home base’ in the digital world as we actively engage
boaters and other stakeholders through our social media channels, blog and other digital
promotions. Our member’s portal will provide an enhanced interface for our members to
manage their accounts, receive industry news and keep them and their employees informed.
Boating BC continued to represent the interests of the recreational marine industry in British
Columbia through our role in key government committees and events such as NMMA’s Day
on the Hill. This year’s day in Ottawa was particularly important given the number of new
people in the Liberal administration. While the new government brings a new approach, they
were very receptive to our industry and to working together on issues and new regulations.
Regionally, we’ve been active in a number of issues, most of which related to reasonable and
affordable access to our waterfront, which is at risk given the high cost of real estate in BC.
We continue to see an erosion to water access as communities support developers over
the recreational and business interests of local boating groups. Boating BC opposes these
decisions and will continue to raise awareness of this ongoing trend with decision makers.
In fiscal 2016 our two signature events enjoyed outstanding success. The 2015 Boating BC
Conference (which lands in fiscal 2016) set new attendance records and, for the first time,
required no financial subsidy thanks largely to Mercury Marine, our new presenting partner.
The 54th Annual Vancouver International Boat Show followed in January. The soldout show saw an increase in attendance, and perhaps more importantly, exhibitors
reported the quality of attendee was up as were sales. The show is our largest source of
revenue and its success enables the Association to invest more in our programs, promote
marine careers and to support the community through grants and sponsorships.
Our membership has grown again this year, largely due to our show policy requiring
all exhibitors to support the industry through membership. The board made
this decision back in 2014 and this was our final year to transition all exhibitors.
As the industry’s show, we believe that everyone who participates should also
add their voice to growing and strengthening recreational boating in BC.
Thank you to all of our members for your continued support. We’ve enjoyed an upswing
in the industry for a several years now and historical trends and economic indicators tell
us this positive trend is not over yet – we look forward to a another great year in 2017.

Don Prittie
President
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GOVERNMENT
+ INDUSTRY RELATIONS
Government relations is an ongoing priority at Boating BC and
2016 was another busy year. In the spring we were in Ottawa twice
representing BC; first at the Canadian Marine Advisory Council
(CMAC) and then at the annual Recreational Boating Day on the
Hill where we met with various MPs and senior advisors in the new
Liberal government. The Day on the Hill is our opportunity to raise
awareness of our industry and our issues and priorities including
derelict and abandoned vessels, removing barriers for foreign
vessels visiting Canada, access to national parks and opportunities
to profile boating in the tourism sector and with Heritage Canada.
Regionally, Boating BC has worked with local groups in West
Vancouver to oppose the closure of the Ambleside boat launch and
in Nanaimo to oppose the drastic lease increases imposed upon
marinas by the Nanaimo Port Authority. We also continue to work
with the Vancouver Fraser Port Authority and other stakeholders
to address the resurgence of hazardous dead heads in the Fraser
River, and we continue to be an active voice in the Regional Boating
Advisory Council.
We also collaborate with national partners on issues that affect
the industry from coast to coast. This year we’ve worked on two
major initiatives; Discover Boating’s new ‘Discover Boating Safety’
app, which will be launched at the 2017 Vancouver International
Boat Show, and the 2016 Economic Impact Study. This is the first
Economic Impact Study since 2012 and the data collected is critical
to our government relations and advocacy efforts. High level results
of the study will be available in January 2017.
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BOATING BC SITS ON THE FOLLOWING GOVERNMENT AND
INDUSTRY COMMITTEES:
CANADIAN MARINE ADVISORY COUNCIL (CMAC)
CMAC is a national event hosted in Ottawa by various federal
government agencies including Transport Canada, Department of
Fisheries and Canadian Coast Guard.
NATIONAL BOATING ADVISORY COUNCIL (NRBAC)
NRBAC provides Transport Canada with strategic advice on all
matters related to the safety of recreational boating, the safe
operation of recreational boats, the safe and environmentally
friendly use of recreational waterways and any other issue of
interest. Boating BC also sits on the Pacific Region Advisory Council.
PACIFIC COAST MARINE ADVISORY REVIEW PANEL
(PACMAR)
PACMAR liaises with Canadian Coast Guard and other Government
agencies on matters related to safety of life, protection of property
and the marine environment on the Pacific Coast of Canada on
behalf of commercial and recreational marine users.
NATIONAL MARINE MANUFACTURERS ASSOCIATION
(NMMA)
A member of NMMA, Boating BC works collaboratively on national
initiatives and issues with regional partners across the country.
NMMA leads Discover Boating, which works to promote the boating
lifestyle and increase participation in boating across Canada. In
addition to Boating BC’s financial contribution, we hold two seats on
Discover Boating Canada’s Board of Directors.
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GRANTS + SPONSORSHIPS
Boating BC invests in grants and sponsorships to promote and improve boating interests in
the province. Financial support is made available to not-for-profit organizations that undertake
projects related to education, training, safety, environmental stewardship and community benefit.
2016 GRANT + SPONSORSHIP RECIPIENTS:

WEST COAST BOATYARD ASSOCIATION

WATERWISE BOAT SAFETY TEAM
Lifesaving Society, BC & Yukon Branch

PACIFIC MAINLAND DISTRICT, AGM
Canadian Power & Sail Squadron

$5,000

$300

The WaterWise Boat Safety Team traveled
across the Lower Mainland, Vancouver Island
and the Okanagan this year sharing their
critical messages about water safety and safe
boating. They presented to 4,000 students
at elementary and middle schools, and
participated in 15 community events.

An annual event, the Canadian Power &
Sail Squadron, Pacific Mainland District’s
AGM and Change of Watch is attended by
approximately 100 boaters who are actively
engaged in the community.

WEST COAST BOATYARD
ASSOCIATION (WCBA)
Marine Service Technician
Apprenticeship Program
$2,500
WCBA represents, promotes and advocates
for the professional businesses and
tradespeople that service, refit and construct
recreational craft in BC. This Boating BC
grant was directed to the Marine Service
Technician apprenticeship program offered by
Quadrant Marine Institute.
THE STEVESTON LIFEBOAT
$1,500

VICTORIA INNER HARBOUR
BOAT SHOW
BC Yacht Brokers Association

CANADIAN SAFE BOATING
COUNCIL (CSBC)
Annual Symposium

$5,000

$1,000

The Victoria Inner Harbour Boat Show,
presented by the BC Yacht Brokers
Association, was held on April 28-May1,
2016. Proceeds from this show are
reinvested in the BCYBA to strengthen
the recreational boating industry.

The CSBC’s Annual Symposium brings
together boating safety organizations from
across Canada and internationally to share
knowledge and best practices in promoting
safe boating.

2016 Boating BC Annual Report

In 2014 disaster struck when the Steveston
Lifeboat sank during a training exercise. The
industry and boating community have come
together to support the repair of this historic
vessel so it may again join the Canadian
Lifeboat Institute to support volunteer Search
& Rescue efforts.

DISCOVER BOATING CANADA
$21,000
Discover Boating is our industry’s national
campaign to promote boating. Boating BC
holds two seats on the Discover Boating board
– one voting, one non-voting – and makes an
annual financial contribution to this national
initiative.

4

MARKETING
+ PROMOTIONS
Boating BC made excellent progress in efforts to raise our profile
to government and media - and to become a go-to resource for the
boating public in 2016.
BOATING BC ONLINE

IN THE MEDIA

With the completion of our new graphic identity in June, we launched
a new website, which hosted 40,000 visits. The site is a resource
for boaters; if a visitor can’t find the answer to a question, they are
encouraged to contact us and we’ll find the answer for them.

Boating BC continues to raise its profile as a resource for media across
the province. As a result, each year, the number of media calls we
receive increases and our team is asked to comment on a variety of
stories and events related to recreational boating.

The site was launched in August with a short campaign through the
end of the boating season that included a number of promoted blog
posts and social media outreach to which we received an excellent
response. On Facebook alone we reached over 1.6 million people, and
our followers grew to 4,807, an increase of 54%.

In August, the association contracted a public relations firm to support
a recreational boating media day. In addition to hosting media to an
on-water event run in partnership with Discover Boating Canada,
a number of high profile stories with Global morning news, the
Vancouver Sun and Province and local radio stations were secured.

THE VANCOUVER INTERNATIONAL BOAT SHOW

DISCOVER BOATING

The Vancouver International Boat Show runs an extensive advertising
and promotional campaign leading up to and throughout the show.
To increase the profile of the Association, Boating BC is now
acknowledged as the presenter of the show in all communications.

The Discover Boating campaign performed well again in 2016, reaching
more than 2 million Canadians through its social media efforts, and
generating 724,475 referrals to boat manufacturer sites directly from
discoverboating.ca. In addition, the program’s public relations efforts
generated 108 stories in the media across the country.

At the show, Boating BC hosted a booth to promote the boating
lifestyle and the work of the association. Show promotions included
a contest for a 7-day charter courtesy of Nanaimo Yacht Charters &
Sailing School. The contest was promoted throughout the show and
via social media across the province, and proved an excellent tool to
engage boaters and to grow our public outreach.
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BOATING BC EVENTS
2016 VANCOUVER INTERNATIONAL BOAT SHOW
In January, Boating BC presented the 54th Annual Vancouver International Boat Show at BC
Place and Granville Island. Attendance at the show was up 2% as the two venues welcomed
30,340 visitors over five days. This is the first increase the show has seen in four years and
exhibitors consistently reported that visitors were well-qualified buyers and sales were very
strong. Thus, the industry was well-positioned heading into the boating season.

“The 2016 Show has been one of our highest quality shows ever.
We saw old clients and met new ones and we are thrilled with the
results we’re seeing across all segments. We are optimistic about BC
as a very strong marketplace for M& P and we can’t wait to see more
people embrace the boating lifestyle.”
							

– Bob Pappajohn, M&P Mercury Ltd.

2015 BOATING BC CONFERENCE
The 2015 Boating BC Conference, presented by Mercury Marine, took place in November,
early in the 2016 fiscal year. It was the fifth annual conference held at a new venue, the Pacific
Gateway Hotel, and was a fantastic success! Attendance reached a new height of 204 delegates
– an increase of 35% over 2014, and feedback was overwhelmingly positive.
Not only did we set a new attendance record, but the event broke even and, for the first time,
did not require a financial subsidy. This achievement was made possible by reducing expenses
and thanks to our generous sponsors – most notably our new presenting partner, Mercury
Marine.

“Very impressed with the conference, we will be back next year. We got
lots of great information and the event made us feel like we are part of
a great industry, and to know we are never alone.”

								– 2015 Conference Attendee
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FOCUS ON MARINE CAREERS
The strength of our sector, coupled with an aging work force continues to put pressure on the
need for qualified technicians to service the industry. Boating BC continues to support the
development of our apprenticeship programs and promote marine career opportunities.
MARINE APPRENTICESHIP PROGRAMS
Boating BC hosted a Marine Career booth at the 2016 Vancouver International Boat Show,
which was shared by BCIT and Quadrant Marine Institute to promote their respective
apprenticeship programs.
Quadrant Marine Institute offers the Marine Service Technician apprenticeship program, which
we further supported in 2016 with a grant to help fund the program’s Competency Assessment
Facilitation, an integral part of their training delivery process.
The Marine Mechanical Technician (MMT) apprenticeship program, offered at BCIT, which
Boating BC was particularly involved in the development of for over a decade, has successfully
completed its first full year of operation. Acutely aware that the program will only continue
if well attended, Boating BC has applied considerable effort to promoting this program to
industry.
GLENN SPARTZ SCHOLARSHIP
In addition, we launched the Glenn Spartz Scholarship in 2016, which offers financial
assistance to students attending the MMT program. The scholarship is an industry initiative
with contributing partners from the marine propulsion sector including: BRP/Evinrude, Honda
Marine, Yamaha, Volvo Penta, Mercury Marine and Yanmar/Land Sea Power.
The 2016 Glenn Spartz Scholarships were awarded to:
•
•
•
•
•
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Joseph Cervantes (New Westminster)
Derek Fairclough (Mission)
Darryl Stanley (Surrey)
Nicholas Meakin (Peach land)
Jonathan Turik (Port Alberni)
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MEMBERSHIP
Boating BC’s membership continues to grow. For the last two years, we have reported
membership numbers as of July 31st . Due to a delay in the launch of our new member portal,
our renewal cycle was delayed this year and, therefore, we are reporting 2016 membership
numbers at the peak of the 2016 membership year and not as of a specific date. Moving
forward, we will maintain this approach.
In 2016 our membership grew to 310.This growth is due in part to the final transition year of
our policy requiring exhibitors at the Vancouver International Boat Show to be members in good
standing, to our member recruitment efforts and the Association’s growing awareness amongst
the boating community.
BOATING BC MEMBERSHIP SUMMARY
2016

2015

2014

Regular

241

215

187

Affiliate

32

19

17

Associate

10

8

1

Not-For-Profit

27

11

8

TOTAL

310

253

213

TRADE SECTOR GROUPS
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BC Yacht Brokers Association

38

35

33

Association of Bareboat Charter & Sailing
Schools

7

6

4

Marinas

30

NA

NA
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2016 FINANCIAL REPORT
We are very pleased to report that 2016 ended in a positive financial position for the second
consecutive year. In reviewing and comparing the 2015 and 2016 financials, please note that
2015 was a 10 month fiscal year due to the change in our year-end.
A few specifics to note on the Statement of Operations:
• The 2016 boat show performed exceptionally well and includes revenue from past debts that
were collected in this fiscal year.
• The 2015 Boating BC Conference lands at the beginning of fiscal 2016. It was the 5th
anniversary of the conference and the first year the event broke even due to an increase in
registration and sponsorship revenue, and a reduction of expenses. The numbers reported
on the Statement of Operations do not reflect a single year’s event. Because our fiscal year
end is October 31st and the conference is in November, a large portion of event revenue is
received prior to year-end while event expenses are incurred early in the new fiscal year.
• The increase in Marketing & Advertising represents the development of our brand identity,
website and member portal.
• The decrease in Professional Fees & Industry Research represents the one-time investment
made in 2015 in our strategic visioning and associated research.
Boating BC continues to maintain a very solid financial position and our board is committed to
ensuring this continues through 2017.
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BOATING BC ASSOCIATION
STATEMENT OF OPERATIONS FOR THE YEAR ENDING
OCTOBER 31, 2016
2016
(12 months)

2015
(10 months)

Vancouver International Boat Show

$267,231

$103,194

Membership

92,115

82,588

Conference & sponsorships

78,892

58,056

Discover Boating levies

47,030

45,607

Interest

5,138

7,916

Contribution to scholarship fund

5,000

-

Miscellaneous

340

375

495,746

297,736

Wages & benefits

169,995

136,212

Conference

88,955

4,879

Marketing & advertising

61,169

23,929

Boating promotion

21,000

21,000

Grants & sponsorships

15,300

22,600

Meetings

13,038

8,184

Rent

11,180

11,205

Office

10,337

7,145

Professional fees & industry research

10,000

38,973

Bank charges & merchant fees

5,569

4,215

Scholarships awarded

5,000

-

Government relations

4,964

2,260

IT support

3,300

3,027

Annual general meeting

3,151

3,311

Memberships

2,547

3,063

Insurance

2,424

799

Meals & entertainment

2,213

97

Miscellaneous

791

1,211

VIBS

-

195

Amortization

1,025

1,215

431,958

293,520

$63,788

$4,216

Revenues

Expenses

Excess of revenues over expenses this year
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BOATING BC ASSOCIATION
STATEMENT OF FINANCIAL POSITION
OCTOBER 31, 2016
2016

2015

Cash

$190,159

$107,246

Term deposits

553,127

561,135

Accounts & accrued interest receivable

6,343

4,792

Prepaid expenses

4,428

4,474

754,057

677,647

Investment in Vancouver International Boat Show

546,653

546,653

Equipment

1,104

1,806

$1,301,814

$1,226,106

Accounts payable & accrued liabilities

$19,653

$16,436

GST payable

1,280

776

20,993

17,212

8,199

-

29,132

17,212

1,272,682

1,208,894

$1,301,814

$1,226,106

Assets
Current

Liabilities
Current

Scholarship fund

Net Assets
Unrestricted

Boating BC Association
130-10691 Shellbridge Way
Richmond, BC
V6X 2W8
604.248.8906
info@boatingbc.ca
www.boatingbc.ca
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