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FROM
THE PRESIDENT
This past spring the Canadian boating industry’s most recent economic impact
numbers were released and they confirmed what many of us have felt: recreational
boating has grown exponentially in BC — up 28% since 2012 and significantly
outpacing the rest of the country. It was no surprise, then, that the 2017 Vancouver
International Boat Show was another great success with a moderate increase in
attendance over 2016 and a significant increase in sales for many exhibitors.
Proceeds from the Vancouver International Boat Show fund much of the Association’s work
including public relations and community support. These funds helped us launch a new Grant &
Sponsorship Program in 2016 through which we invested in nine community initiatives across
the province to increase infrastructure for, and participation in, boating. We also increased our
investment in public relations and advocacy with municipal and provincial governments. These
efforts are all tailored to promote boating and remove barriers for marine businesses in BC.
Our work in Ottawa grew this year as the federal government started to roll out the Ocean
Protections Plan (OPP). The OPP will have a direct impact on boating in BC and our team has
represented BC’s needs and interests at several consultation sessions in BC and Ottawa. This
is in addition to our participation in the Recreational Boating Industry’s Day on the Hill where,
with our national partners, we participated in 21 meetings with decision makers to discuss
a broad range of issues and to reinforce our industry as an economic driver. The Day on the
Hill has proven to be a very effective platform to increase awareness of recreational boating
and has helped to establish valuable relationships in Ottawa that we’ve come to rely upon.
We continue to see a shortage of marine mechanics, which is more alarming when we
consider the industry’s recent growth. The Marine Mechanical Technician Apprenticeship
Program (MMT) at BCIT has been well attended, and everyone in the industry needs
to ensure that trend continues. In 2016 we awarded five Glenn Spartz Scholarships
to students attending the MMT program; we are very pleased to see the scholarship
program gain momentum and awareness with employers across the province.
Currently, students must be employed in the industry before they can register
in the MMT program – this is a barrier we would like to remove. Boating BC
is currently working with BCIT, Vancouver Island University and the Industry
Training Authority to create new pathways in to the program, which would make it
available to people with no experience who are not yet employed in the field.
Finally, I would be remiss if I didn’t mention our signature event; the 2016 Boating
BC Conference presented by Mercury Marine. This event is a significant undertaking
for our team each year and has grown into an educational and fun community
gathering where industry members can learn, connect and get inspired.
I would like to thank our members, sponsors, partners, volunteer board of directors
and outstanding staff for their contribution to another successful year of boating
in BC. It is a pleasure to showcase this year’s accomplishments on the pages of this
report, and I look forward to another successful and prosperous year in 2018!

Don Prittie
President
Boating BC Association
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BC'S BOATING INDUSTRY
IS GROWING!
Boating BC worked with NMMA Canada and our national partners to produce The Economic
Impact of Recreational Boating in Canada: 2016 released early this year. The study confirmed
what many of us have felt; recreational boating has grown exponentially in BC over the last five
years. This is good news for the boating industry and helps us tell a more impactful story as we
advocate to decision makers.
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GOVERNMENT
ADVOCACY ON THE RISE
Boating BC is the voice of recreational boating, advocating on
behalf of industry to all levels of government. In 2017, our advocacy
efforts grew and we plan to continue to increase our investment in
government relations through 2018.
FEDERAL

PROVINCIAL + MUNICIPAL

In May Boating BC was part of an industry consortium led by
NMMA Canada that attended the Recreational Boating Day on
the Hill in Ottawa. Day on the Hill is an important industry event
through which our group participated in 21 meetings with policy
and decision makers - discussing many issues including the Oceans
Protection Plan (OPP) and abandoned vessels, marine protected
areas, removing trade barriers and ethanol fuel.

Closer to home, we developed a strategy this year to increase our
advocacy efforts with the Provincial government and municipalities
across BC. We have started our engagement with municipalities
regarding the issue of access to water ways as there is a concern
about diminishing water access due to high waterfront real estate
prices and residential development.

The federal government’s OPP is a $1.5 billion program
encompassing a wide variety of initiatives intended to transform
the marine sector, including the recently tabled Bill C-64 designed
to prevent people from abandoning boats in the future. Much of
the focus under the OPP is specific to the coast of BC and we will
continue to pay close attention to it and Bill C-64, consulting with
government and advocating on behalf of recreational boating in BC
as it is rolled out in the coming years.

The Provincial election in BC, and delayed appointment of
government, interrupted our provincial advocacy efforts this year.
We have shifted our attention to 2018 when we will continue to
advocate for marine career training, water access and provincial
tax improvements.

In addition, our Association continues to represent BC on several
committee’s within Transport Canada including the Pacific Region
Recreational Boating Advisory Council, which meets twice annually
in BC and the Canadian Marine Advisory Council and National
Recreational Boating Advisory Council, which meet twice annually
in Ottawa.

2017 Boating BC Annual Report

4

ADVANCING
MARINE MECHANICAL TRAINING
Boating BC continues to support the Marine Mechanical Technician Apprenticeship Program
(MMT); working to ensure each intake of the program is full. Attendance to date has been very
strong; a trend we must ensure continues given the high demand for certified technicians, our
aging work force and the industry’s demonstrated growth.
Currently, a student in the MMT program must first be employed in the industry, limiting access
to training. We are working with training providers and the Industry Training Authority to create
more pathways into the program for young people who may not yet be employed in the industry.
GLENN SPARTZ SCHOLARSHIP
To support students already enrolled in the MMT program, the Association offers the Glenn
Spartz Scholarship, providing financial support while they’re in school. In 2017 a total of
$10,000 was awarded to the following recipients:
•
•
•
•
•

Cody Jon Maximick, Campbell River
Devon Norris, Chemainus
Keanna Rink, West Vancouver
Sebastien Eaves, Ucluelet
Thilak Adikari, North Vancouver

The Glenn Spartz Scholarship is a collaborative initiative led by Boating BC with our contributing
partners from the marine propulsion sector. Since the program’s launch in 2016, 10 scholarships
have been awarded.
CONTRIBUTING PARTNERS:
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VANCOUVER
INTERNATIONAL BOAT SHOW:
55 YEARS STRONG
This year marked the 55th Anniversary of the Vancouver International Boat Show (VIBS).
Originally held at the PNE grounds as a grass roots community event, the show moved to BC
Place in 1984 then added the floating portion of the show at Granville Island. VIBS has grown
and evolved to sharpen its focus on promoting the latest in boating products and accessories
while providing educational opportunities for new and experienced boaters.
Boating BC makes a significant investment in the show’s promotional campaign, utilizing a
breadth of multi-ethnic media channels that reach across the province. This campaign promotes
the show and also profiles the boating lifestyle, increasing awareness of boating as a recreational
choice for British Columbians. Today VIBS continues to thrive as Western Canada’s largest
show and has become a long-standing tradition for our industry and the boating community.

“The Vancouver Boat Show seems to be getting bigger and
bigger every year. We brought bigger boats this year and other
exhibitors did too. The foot traffic was definitely on par with
last year down at Granville Island, and buyers were here to buy
boats. We’re going to continue to bring more big boats every
year to help to continue to grow the show!”
—Jason Burks, Sundance Yachts
In 2017 the Show hosted 30,435 attendee’s and many exhibitors reported an increase in sales.
With 61% of attendees saying they will be purchasing a boat in the next 12 months, the show
continues to attract new boaters and offers excellent learning opportunities for boaters with all
levels of experience at the DIY Garage and through the Show’s 200 seminars.
As an industry owned and operated show, all proceeds from VIBS are reinvested in government
advocacy and programs that work to grow boating in BC. Every company that exhibits at the
show is a member of Boating BC — thus supporting the industry and adding their voice to our
advocacy efforts and the work of our Association.
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NEW GRANT +
SPONSORSHIP PROGRAM
LAUNCHED
This year $18,500 was awarded through our new grant and
sponsorship program. The program now offers a maximum of $2,500
to not-for-profits across the province who have projects or initiatives
that contribute to boating infrastructure, or help to grow participation
in boating. We received a record number of applications from small
communities across BC and couldn’t have been more pleased to see
how proceeds from the Vancouver International Boat Show have been
put to work supporting boating activities in so many communities.
GRANTS:
SALMON ARM COMMUNITY ASSOCIATION: $2,500 towards the

SHUSWAP LIFEBOAT SOCIETY: $1,000 to fund a new boat launch

repair and life extension of the wharf at Seymour Arm, B.C.

kiosk that offers loaner personal flotation devices to visitors heading
on the water – one of 11 kiosks installed around the Shuswap.

SHUSWAP ASSOCIATION OF ROWING + PADDLING: $2,500 to
purchase 120 personal flotation devices as part of a Canada’s 150th
Original Wooden Dragon Boat Festival Celebration. These PFDs will
continue to be used to get new paddlers on the water and at paddling
events for years to come.
SPONSORSHIPS:

BRITISH COLUMBIA YACHT BROKERS ASSOCIATION: $2,500

GEORGIA STRAIT ALLIANCE: $2,500 to support the Clean Marine

sponsorship of the Victoria Inner Harbour Boat Show. With almost
100 boats on display, this four day event and its promotional campaign
showcases and promotes boating in BC.

BC eco-certification program, which continues to see increased
demand from boating facilities across the Strait.
VARIETY, THE CHILDREN’S CHARITY: $2,500 sponsorship of Boat
for Hope events in Vancouver, Kelowna and Victoria. In each city,
children with special needs and their families are treated to a day of
pirate adventure on the high seas.
AHOY BC: $2,500 to invest in an online Facebook and Instagram
campaign in partnership with Destinations Canada promoting Boating
tourism in BC.

PACIFIC SALMON FOUNDATION: $1,500 towards the 2017 Galiano
Salmon Classic. The derby brought 200 people from the Gulf Islands
and Lower Mainland together for a great day on the water and raised
$5,000 for salmon conservation.
FRESHWATER FISHERIES SOCIETY OF BC IN PARTNERSHIP
WITH THE SPORT FISHING INSTITUTE OF BC: $1,000 sponsorship
of the World Recreational Fishing Conference 2017. Hosted every
three years, this international conference focuses solely on recreational
fisheries and current research findings.

DISCOVER BOATING CANADA: $21,000
Discover Boating is the recreational boating industry’s national campaign to promote boating.
Boating BC holds two seats on the Discover Boating board of directors (one voting and one
non-voting) and makes an annual contribution to this national initiative with proceeds from
the Vancouver International Boat Show. Results of the 2017 Discover Boating campaign are
reported on page 8.
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GETTING THE WORD OUT!
In 2017 we increased our efforts in public relations and online
engagement and the return was reflected in the amount of media
coverage achieved. Through traditional media outreach, we reached
over 65 million people and earned a media value of over $200,000.
A few highlights from this year’s media campaign include:
SPRING CAMPAIGN KICKS OFF THE BOATING SEASON

ONLINE ENGAGEMENT CONTINUES TO GROW

In May, our media campaign focused on the kick off to the boating
season and boating safety. Media pick up was excellent and we
participated in radio, TV and print interviews and contributed to
articles reaching millions of people across the province.

2017 saw an increase in online activity and engagement to promote our
member’s businesses, establish Boating BC as a resource for boaters
and to increase our profile with stakeholders and decision makers. On
Facebook alone we reached 2.95 million people, an increase of 84%,
and our audience grew to 5,631 an increase of 17% over 2016.
BOATING BC AT THE VANCOUVER INTERNATIONAL BOAT SHOW
Boating BC established a high profile presence at the 2017 Boat Show.
The booth is a resource for attendees to ask boating-related questions
and an opportunity to promote the work of the Association and our
member’s businesses.

BC’S TOP BOATING DESTINATION
At the end of June, we launched BC’s Top Boating Destination
campaign and asked boaters to vote on their favourite boating
destination. We received a tremendous response from boaters who
chose Ganges Harbour on Saltspring Island as BC’s top boating
destination for 2017.
BOATING ARTICLES APPEAL TO COMMUNITIES ACROSS BC
Two boating-related articles were distributed to media: one focused on
boating safety and another on winterizing a boat. Over 20 community
papers from all across BC printed these in their publications,
demonstrating a keen interest in boating-related content.
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2017 DISCOVER BOATING CAMPAIGN
This year’s Discover Boating marketing campaign delivered more than
912,000 web referrals from Discover Boating websites to boat brand
websites. This is the most web referral traffic delivered to manufacturer
websites in a single year — up 25% over the previous year. More than
871,000 Canadians visited Discover Boating websites on their path
to ownership, and the campaign generated more than one million
video views through social media to promote the boating lifestyle.
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NEW HORIZONS:
2016 BOATING BC CONFERENCE
In November 2016, the Boating BC Conference, presented by Mercury Marine, brought the
industry together to explore New Horizons. This annual conference is an opportunity for
professionals in the recreational boating industry across BC to come together and connect while
hearing the latest industry trends and enhancing their personal and professional development.
Over 200 delegates attended the event and 100% of them said the experience was good to
excellent!
Conference presenters included Thom Dammrich, President NMMA, Tim Nixon, Managing
Director, Wells Fargo and Iain Black President & CEO, Greater Vancouver Board of Trade. By
all accounts the economic outlook and industry in BC was reported as strong and outpacing the
rest of Canada. Despite our recent growth, industry across North America continues to face the
challenge of attracting younger generations into the boating lifestyle.

“Fabulous conference!! I leave loving this industry just a little
bit more. Congratulations for strengthening this great industry.
Thank you!! ”
– 2016 Conference Attendee
RICK CASSELS: LIFETIME ACHIEVEMENT AWARD
Rick Cassels of Mustang Survival was honored with a Lifetime Achievement Award for his many
years of service to the industry.
FUNDS RAISED FOR THE GLENN SPARTZ SCHOLARSHIP PROGRAM
Fundraising efforts through the conference’s annual silent auction and 50/50 draw raised
$7,800 for the Glenn Spartz Scholarship. At the end of fiscal 2017 10 scholarships had been
awarded to students participating in marine mechanical training.
THANK YOU TO OUR 2016 CONFERENCE SPONSORS:
Presenting Partner

Gold Sponsors

Silver Sponsors

Bronze Sponsors

PAYNES MARINE GROUP
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MEMBERSHIP BY
THE NUMBERS
BOATING BC MEMBERSHIP SUMMARY
2017

2016

2015

Regular

237

241

215

Affiliate

29

32

19

Associate

6

10

8

Not-For-Profit

25

27

11

TOTAL

303

310

253

BC Yacht Brokers Association

37

38

35

Association of Bareboat Charter & Sailing
Schools

7

7

6

Marina Trade Sector Group

30

30

NA

TRADE SECTOR GROUPS
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2017 FINANCIAL REPORT
We are very pleased to report that 2017 ended in a positive financial position.
A few items to note on the 2017 Statement of Operations:
• Vancouver International Boat Show revenues and expenses are now reported separately
when, historically, this has been reported only as net revenue. This change of reporting was
necessary to comply with the new BC Societies Act as a member-funded association.
• The 2015 Boating BC Conference lands at the beginning of fiscal 2017, and the numbers
reported on the Statement of Operations do not reflect a single year’s event; a large portion
of event revenue is received prior to year-end while event expenses are incurred early in the
new fiscal year. The 2016 Conference broke even for the second year in a row due largely to
an increase in sponsorship revenues.
• There is an increase in Wages & Benefits due to a new hire this year. The Association now has
two part-time and one full-time employee.
• The Marketing & Advertising expense includes a one-time investment in the new Boating BC
trade show booth of $25,566.
• The increase in Professional Fees & Industry Research represents the one-time investment in
developing new sponsorship opportunities for the Vancouver International Boat Show.
Boating BC continues to maintain a very solid financial position and our board is committed to
ensuring this continues through 2018.

2017 Boating BC Annual Report

11

BOATING BC ASSOCIATION
STATEMENT OF OPERATIONS OCTOBER 31 2017

2017

2016

Vancouver International Boat Show

$1,616,040

$1,561,059

Membership

103,465

92,115

Conference & sponsorships

73,277

78,892

Grow Boating levies

46,943

47,030

Interest

2,287

5,138

Contribution to scholarship fund

10,000

5,000

Miscellaneous

264

340

1,852,276

1,789,574

Vancouver International Boat Show

1,328,961

1,293,828

Wages & benefits

197,602

169,995

Conference

80,435

88,955

Marketing & advertising

62,679

61,169

Boating promotion

21,000

21,000

Grants & sponsorships

18,500

15,300

Meetings

10,944

13,038

Rent

15,900

11,180

Office

13,881

10,337

Professional fees & industry research

25,505

10,000

Bank charges & merchant fees

2,910

5,569

Scholarships awarded

10,000

5,000

Government relations

11,949

4,964

IT support

3,436

3,300

Annual general meeting

1,857

3,151

Memberships

2,563

2,547

Insurance

2,420

2,424

Meals & entertainment

3,652

2,213

Miscellaneous

1,745

791

Amortization

505

1,025

1,816,444

1,725,786

$35,832

$63,788

Revenues

Expenses

Excess of revenues over expenses this year
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BOATING BC ASSOCIATION
STATEMENT OF FINANCIAL POSITION
OCTOBER 31, 2017
2017

2016

Cash

$210,331

$190,159

Term deposits

550,340

553,127

Accounts & accrued interest receivable

13,504

6,343

Prepaid expenses

4,928

4,428

GST receivable

15,751

0

794,854

754,057

Investment in Vancouver International Boat Show

546,653

546,653

Equipment

599

1,104

$1,342,106

$1,301,814

Accounts payable & accrued liabilities

$19,867

$19,653

GST payable

0

1,280

19,867

20,933

13,725

8,199

33,592

29,132

1,308,514

1,272,682

$1,342,106

$1,301,814

Assets
Current

Liabilities
Current

Scholarship fund

Net Assets
Unrestricted

Boating BC Association
130-10691 Shellbridge Way
Richmond, BC
V6X 2W8
604.248.8906
info@boatingbc.ca
www.boatingbc.ca
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